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OVERVIEW

Victoria is a women’s 
magazine celebrating a 
gracious lifestyle with 

inspiring entrepreneurs 
and romantic home 

décor, gracious 
entertaining, delectable 
recipes, and beautiful 

travel destinations. 

Sources—Print: Publisher’s 2020 Statement of Ownership; Digital and Social: Google Analytics, based on Jan. 2020 to Nov. 2020 data.

Print
Total Distribution 220,000
Frequency 7x
 

Digital
Monthly Page Views 433,660
E-Newsletter Subscribers 111,728
 

Social
Followers 359,713

INSTAGRAM  
Followers 134,883   
Impressions 9,559,750
Engagements 1,024,564 
Engagement Rate 2.7% 
 

FACEBOOK  
Followers 174,086
Impressions 25,042,460 
Engagements 2,587,008 
Engagement Rate 10.7% 

https://www.facebook.com/Victoria-Magazine-135889249762158/
https://www.instagram.com/victoriamagazine/
https://www.pinterest.com/vicmagazine/


AUDIENCE

Sources—Print: Publisher’s 2020 Statement of Ownership; Digital and Social: Google Analytics, based on Nov. 2020 data.

$90,000
[ MEDIAN HHI ]

89%
FEMALE
11% MALE

• South: 31%

• West: 27%

• Midwest: 21%

• Northeast: 21%

Ages 65+ 31% 

Ages 18-27 4% 

Ages 25-34 12%

Ages 35-44 9%

Ages 45-54 16% 

Ages 55-64 27% 



READER STAT IST ICS

Sources—2018 reader survey

91% save entire issues

77% have been readers for 10+ years       

63% spend over 1 hour reading an issue

67% visit the Victoria website

87% requested information on or 
purchased a product advertised in Victoria

90% rate Victoria among  
their favorite publications



2021  EDITORIAL  CALENDAR

 

Editor, Victoria

Victoria evokes a thoughtful spirit of loveliness—
one that delights in the beauty of everyday living 
and allows our audience to retreat in serenity to 

restore the soul. Those who are captivated by the brand 
become loyal subscribers, citing Victoria as their favorite 
publication, with a responsive interest to both editorial 
content and advertisements.
 
Beginning the new year with the perennially popular 
winter issue, January/February features an inspiring 
selection of entrepreneurial women who cultivated 

their passions into thriving businesses. A splendid ode to spring, March/April brims 
with glorious gardens and romantic florals. May/June offers an escape into the 
dreamy milieu of French style, and the radiance of summer shines forth from the 
July/August issue, a tribute to the season’s most anticipated delights. September is 
a journey into the heart of England, where dreamy countryside destinations await 
exploration. The prismatic beauty of autumn reaches its pinnacle in our October 
issue, and the joy of Christmas glows within each page of November/December. 
 
Each issue contains a variety of columns, including Touring, Cooking & 
Entertaining, Hotels We Love, and many more. Among the most popular with 
readers is the multi-page Favorite Things, in which a dazzling array of products 
draws upon their enthusiasm for discovering new vendors for home, table, and 
wardrobe. Beloved author of the well-known Mitford series Jan Karon will 
contribute essays as our Writer-in-Residence, and Annie Sloan, whose innovative 
Chalk Paint® is cherished among crafters and designers alike, will showcase a 
variety of unique projects as Artist-in-Residence.
 
The year 2021 promises to be the most inspirational and diverse yet, and I look 
forward to welcoming you to the pages and audience of Victoria!

                     Warmly,

March | April — Garden
Materials Due 11/19 | On Sale 2/21

May | June — French
Materials Due 1/21 | On Sale 4/6

July | Aug —  
Summer & Antiques
Materials Due 3/11 | On Sale 5/25

Sept — Great Britain
Materials Due 4/28 | On Sale 7/13

Oct — Autumn
Materials Due 6/10 | On Sale 8/24

Nov | Dec — Holiday
Materials Due 7/22 | On Sale 10/5

Jan | Feb 2022 —  
Entrepreneur
Materials Due 9/22 | On Sale 12/7

In addition to regular issues, 
Victoria offers special-issue 
publications, including  
English Cottage, Fall Baking, 
Flowers & Gardens,  
French Cottage, Autumn Bliss, 
Holiday Bliss, & Tea Pleasures.



PRINT  MARKETING

Frequency pricing and custom-program proposals available upon request. All rates are net.

Victoria offers readers an opportunity to pause for a moment’s 
repose and discover a renewal of joy with every turn of the page. 
Romantic images combine with beautifully written text to create 
richly layered, compelling stories to be savored.
 
Success is due to a loyal, engaged readership confident the 
publication will deliver every time. Combined with a commitment  
to a 30/70 ad-to-edit ratio, this stability creates a targeted, 
trustworthy environment for advertising. 

Advertising Rates
Cover 2, Page 1 $22,680 
Spread  $18,900 
Full Page $10,800  
2/3 Page $8,640 
1/2 Page $7,020
1/3 Page $5,400
1/4 Page $4,185
Cover 4 $14,850
 
Ad Specs
Trim Size 7.875" x 10.5"
Full Page 8.125" x 10.75"  
(bleed only)
2/3 Page 4.5" x 9.375"
1/2 Page (H) 6.875" x 4.625"
1/3 Page (SQ) 4.5" x 4.625"
1/3 Page (V) 2.1875" x 9.375"
1/4 Page 3.375" x 4.625"

Digital Editions
All advertisements run on digital 
editions at no additional charge. 
Option to include a hyperlink 
to direct readers to advertiser 
website.

Business Reply Card, 
Polybag, and Inserts
Pricing available upon request; 
all business reply cards must 
accompany a minimum of a  
full-page advertisement. 



DIGITAL  MARKETING

Digital Marketing continued >

Written by the editors of Victoria, 
digital placements allow content to 
travel to meet readers in the right 
place, through the right platform, at 
the right moment on their journey. 
 
Leverage our deep expertise in 
engaging content creation, and get 
to know our passionate audience 
through custom digital and social 
placements timed to complement 
your internal marketing campaigns 
and drive web traffic. 

ADVERTISING PLACEMENTS

Blog Post 
•  Advertiser logo 
•  3+ images
•  Links to advertiser website
•  300–500 words
•  Option to embed video

E-Newsletter Ad
•  300x250 px ad 
•  Link to advertiser website
•  GIF or JPEG accepted

[ BLOG POST VIA HOME PAGE ]

[ E-NEWSLETTER AD ]

From: Victoria victoria@mailer.hoffmanmedia.com
Subject: 10 Christmas Décor Ideas, Festive Sweets, and Holiday Adornments

Date: December 5, 2019 at 11:11 PM
To: gnorris@hoffmanmedia.com

Ten Ideas for Holiday Decorating
 
Only Yuletide can prompt the richness and magnitude with which we deck the halls to
celebrate family and friends. Consider these classic tips from the pages of Victoria for
bringing the grandeur of the season into your home.

From Hartley Botanic, Partner of Victoria Magazine

Build Your Perfect Winter Garden Sanctuary
 
Hartley Botanic’s reputation has been built on eighty years of British craftsmanship,
creating handmade greenhouses known for their enduring strength, quality, and
performance. Over the last 20 years, Hartley Botanic has been bringing their beautifully
made to order greenhouses to American gardens. Designs are available from three product
ranges (Victorian, Heritage, and Modern), with all available in a variety of colors and sizes,
ensuring there is a perfect match for your garden’s design. Browse the gorgeous selections. 

Sweet Offerings for an Alabaster Open House
 
Dreams of a white Christmas come to life with a festive gathering of friends where the tree
glistens, neighbors listen, and the ambiance is merry and bright. Among the offerings,
dessert beckons with a trio of sweet surprises. Select your favorite from these recipes to
serve this holiday season. 

A Cozy Christmas Interior
 
The color palette of Patty and Roland Tague’s Oklahoma City residence creates lovely
interiors all year through, but it shines brightest during the holidays when the home is
trimmed in seasonal adornments and brims with the fresh fragrance of winter blooms and
boughs.

“The stories of childhood leave an indelible impression, and their author always has a niche
in the temple of memory,” author Howard Pyle observed. How did reading shape your

From: Victoria victoria@mailer.hoffmanmedia.com
Subject: March/April 2020 Preview, Bruges Lace, and Northern Virginia Countryside Retreat

Date: February 13, 2020 at 5:17 PM
To: gnorris@hoffmanmedia.com

Preview our March/April 2020 Issue
 
Spring, arrayed in all its radiant splendor, shines forth from the March/April Victoria. This
brimful issue celebrates nature’s beauty from coast to coast, with flourishing gardens and
the most luscious blooms offering inspiration for creative pursuits, such as cultivating
flowers, decorating, and entertaining. Visits to Monticello and Texas Hill Country are
certain to satisfy the wanderlust that seems to blossom this time of year, and delicious
recipes set the scene for memorable seasonal gatherings at home.

From Hartley Botanic, Partner of Victoria Magazine

Build Your Perfect Winter Garden Sanctuary
 
Providing exceptional Glasshouses and Greenhouses, a Hartley Botanic structure is the
perfect way to add beauty to your garden. Made with decades of knowledge and experience,
Hartley Botanic has been crafting their incomparable range for more than 80 years at their
creative hub in Greenfield, England.

A Legacy of Lace
 
Just as the tranquil canals that wind their way through Bruges, Belgium, are woven into the
history of this ancient Flemish city, so, too, is the time-honored craft of lacemaking. This
centuries-old heritage continues to thrive, with new generations plying pins, bobbins, and
thread to create ethereal art.

Shepherding a Dream
 
The rolling countryside of northern Virginia stretches out for mile after picturesque mile,
with properties delineated by wooden fences and homes sheltered under giant oaks—an
idyllic setting for Gum Tree Farm and its woolly flocks of merino sheep. Explore the
wonders of this charming business and learn the story of its founding shepherd.

Browse Victoria’s Online Shop



DIGITAL  MARKETING

ADVERTISING PLACEMENTS

Sponsored E-Newsletter 
•  Advertiser logo 
•  3+ images
•  Links to advertiser website
•  Up to 300 words 
•  GIF accepted

Facebook
•   Single image, series of 2–5 

images, or short video 
•  Link to advertiser website 
•  Advertiser handle and hashtags
•  Paid promotion included

Instagram
•   Single image, series of 2–5 

images, or short video 
•  Link to advertiser website in bio
•  Advertiser handle and hashtags

Additional Opportunities
Social Media Platform Takeover
Influencer Network Program
Reader Sweepstakes

We accept third-party impression and 
click tracking pixels on digital placements. 
Sponsorship verbiage included in compliance 
with the Federal Trade Commission.

[ SPONSORED E-NEWSLETTER ] [ FACEBOOK ]

[ INSTAGRAM ]

From: Victoria victoria@mailer.hoffmanmedia.com
Subject: Add Delectable Direct Ship Scones to Your Afternoon Tea Menu with Highland Gourmet Scones! 

☕

Date: August 21, 2019 at 10:09 AM
To: gnorris@hoffmanmedia.com

From Highland Gourmet Scones, partners of Victoria

Afternoon Tea + Highland Gourmet Scones =
The Perfect Pairing

If you ask us, there’s no better way to spend an afternoon than sharing tea and
treats with dear friends. Such occasions allow relaxation and an escape from
the rigors of daily life. When looking for elegant yet convenient fare to serve
treasured guests, we reach for a box of Highland Gourmet Scones. Located in
Birmingham, Alabama, Highland Gourmet Scones combines the refined taste of
the British Isles with the warmth and soul of the American South.

Highland Gourmet’s heirloom recipe
has been baked for more than three
decades by four different families.
The classic Golden Raisin Scone
was first served on Tuesday
afternoons during "High Tea" at the
Highland Gourmet restaurant and
cooking school in the 1980s. Even
after closing its doors, the
establishment’s delectable pastries
were still in such demand that
Highland Gourmet Scones was born.

There’s nothing quite like the joy of
biting into one of the bakery’s four
most popular flavors. Whether you’re
craving the indulgent flavor of
Hazelnut Creme Chocolate-Chip or a
refreshing Orange Cranberry, there
is truly a scone for all palates. Pair
these two flavors with Golden Raisin
and Lemon Blueberry, and you have
Highland Gourmet’s Classic
Assortment, available at their retail
storefront or by ordering online.

For extra-special occasions, Highland Gourmet Scones offers packaging in
round gold tins—a gourmet gift as beautiful as it is toothsome, and one that can
be shipped to recipients nationwide.

“I just received my order and I just wanted to let you know how
pleased I am. It is like they are fresh out of the oven. Thank you

for sharing your talents with the world. You have made my
afternoon tea very special.”

—Lynne of Marietta, Ohio

Copyright © 2019 Hoffman Media, LLC, All rights reserved.
You are receiving this email because you opted in to receive emails from Victoria magazine.

Our mailing address is:
Hoffman Media, LLC

1900 International Park Drive, Suite 50
Birmingham, AL 35243

Add us to your address book

Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list

PLACE YOUR ORDER TODAY!



VICTORIA  EMPORIUM

The editors of Victoria have launched a special marketplace section 
to answer the most frequent question asked by readers: What are 
your favorite products?
 
It’s no secret readers are constantly on the hunt for hidden gems 
and new finds. This new section will appear in each issue and 
feature up to two pages of beautiful, must-have products perfect  
for Victoria enthusiasts. This special section provides higher impact 
to our product partners.

Space in each issue is limited, guaranteeing your latest 
product is front and center for a targeted, engaged 

audience in your ideal demographic.

RATE $850      SIZE 1/4 page
RATE $1,530      SIZE 1/2 page

Extend your reach with digital and social media placements

Discounts available with purchase of a full year



BRANDED CONTENT

Pricing and custom program proposal available upon request. 

OPPORTUNITIES
Advertorial Content

Co-Op Partnership

Tipped Cover

Test Kitchen Partnership

Recipe Development

 
Food and Prop Styling

Photography

Videography

Custom Book Publishing

Catalog Development       

    and Production

Hoffman Media’s branded content division, StoryMaker, offers 
advertisers access to an in-house team of writers, designers, 
photographers, videographers, event planners, and content creators 
to help tell their story. 
 
Promoting your custom program across multiple platforms provides 
for a complete, well-rounded opportunity to generate dynamic 
conversations with current and new customers in an editorial style.



SUBMITT ING ARTWORK

For submitting Print Advertising:  
For print ad creative 10MB or less, send directly to Kimberly Lewis, 
klewis@hoffmanmedia.com. We accept any size file via Dropbox  
or WeTransfer.

For submitting Digital Advertising:  
Creative for custom content and digital placements should be 
directed to Gretchen Norris, gnorris@hoffmanmedia.com.



ADVERTIS ING CONTACTS

Mary-Evelyn Dalton 
 KY, MD, VA, DC, WV, NY publishing houses
maryeveholder@comcast.net | 615.481.2595

Katie Hagan 
 Direct Response
ck-hagan@hotmail.com | 251.802.4994

Kathy Gross  
 GA, FL, NC, SC, TN, NY 
kgross@hoffmanmedia.com | 203.505.8405

Katie Guasco
 AL, AR, LA, MS, TX
kguasco@hoffmanmedia.com | 225.485.8830

Christy Lohmann
 AL, AR, LA, MS, TX
christy.chachere@gmail.com | 985.705.1378

Kevin Masse 
 CT, ME, MA, NH, RI, VT, CA, NY, OR, TX 
kmasse@hoffmanmedia.com | 716.860.8280



EVENTS

As an industry authority, Hoffman Media offers our advertising 
partners category-exclusive sponsorships with multi-platform 
exposure and high customer engagement for signature events and 
reader getaways throughout the year. Whether it be educational 
opportunities or just a chance to unwind, each Hoffman Media brand 
has specific events that directly align with your target market.  
 
These immersive experiences can include promotional opportunities 
for your brand, such as product sampling and tasting, product sales  
on-site, gift bag inclusion, prominent logo placement, event 
promotion, event tickets, and relationship building. 

 
SIGNATURE VICTORIA EVENTS 
• Large gatherings hosted in enchanting stateside destinations 
• More intimate European sojourns

Check with your sales rep about event partnership opportunities or 
media partnerships for your own event initiatives.  
 
Options for virtual or in-person events will be included in 2021.  

https://www.victoriamag.com/victoria-events/


INFLUENCER PROGRAMS

Leveraging influencers allows us to tap into their creative voice and 
expertise to create content that is original, unique, and inspiring for 
your brand. 

PROGRAM DETAILS
•  Source the right influencers based on the brand’s goals and 

provide our recommendations on which influencers we think  
are best 

• Manage all contracting with the influencers 
•  Work with the influencers to ideate and concept recipes that 

inspire their community 
•  If recipes are utilized, Hoffman Media will test each recipe as if it 

were our own to make sure it works for the end consumer 
•  Manage all content development, go-to marketing timing
• The brand is sent all content for review ahead of publishing 
•  Provide a full result report for the influencer programs that 

captures engagement and reach 



HOLIDAY G IFT  GUIDES

Readers are on the hunt for holiday gifting, 
recipes, and entertaining inspiration. 
Capitalize on this busy season with holiday 
offerings specifically geared to Victoria. 
 

OPPORTUNITIES
•  Print advertising in Holiday Gift Guide 

special section for the Nov/Dec issue (also 
available for digital audience as a blog post) 

•   Cooperative marketing campaigns with 
complementary product partners, such as 
12 Days of Cookies and Holiday How-To 
IGTV cooking classes 

• Social sweepstakes and gift giveaways  
•  Q4 Digital bundles, including editorial 

e-newsletter ads and social posts 


